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Is a Polymath!

An athlete, a
diplomat, a doctor,
ateacher, a
storyteller, an
entertainer!

WOow!

THE ADVENTURE GUIDE Is NOT....

Alecturer, one-
way 'maonologue of
facts‘and figures
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Your role is to....

put knowledge into context of
an unfamiliar environment.

Why do people
Travel?

To make sense of
the world around
us

Self-discovery
through external
comparison

Ritual inversion
People travel to a
different place to make
sense of themselves
Coast vs mountains
City vs countryside
Western culture vs
Eastern culture

Customer Service

Expectations Special engagements
Usuially guests have very high Make connections bistween the
axpectations: they dreamed for community and guests, The
months about the trip, they more guests understand about
saved money ta be with you, the place and people, the more
thiey somefimes consider thal they value and leel special

s time on & teip js the most

valuable of thex ife,

Your best behavior

The Professional

You should always be
professional in your words
and actions. No matter
whal happens on tour,
keep your cool. Avoid
deep diving into
contentious topics.

The Listener

You'll find that mast
complaints from clients
will be done after the fact
Your best strategy is just
to listen. Some clients just
want to vent or for
someane (you) to listen to
them. You don't have to
solve everything

The Egalitarian

Be sure not to play
favorites amongst the
clients. Maximize quality
and consislency of service
and experience for all
guesis

e.g. bus seats, information
including questions &
answers...

Keep it real
You make the trip your own, your style, your story

As an adventure guide, the guest is not always right...Safety and
logistics first, then guest requests

You are a skilled verbal and non-verbal communicator

The Zone

Challenge

The Zone

Transformational Travel Experiences happen in the Courage Zone
1e (home, own language, daily routine etc)

Courage Zone (foreign country, different language, physical
challenge, growth)

Terror Zone (Fear, Pain, Fatigue, Hunger - no learning takes place)
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Maslow’s hierarchy of needs

Maslow's
Hierarchy
of Needs

Physiological

Guest Feels More

. Guests Feels More!

. If you as a guide feels any physical need, think that your guest feels it
much more.

. If you are hungry, your guest is starving

. if you feel tired, your guest is exhausted

. if you feel cold, your guest is frozen

- Remember the Guest Feels More tip when you are guiding!

Group Management

-Emotional Intelligence

~The ability to understand, manage, and
express feeling; both your own and your clients’

-Social Skills: This consists of listening skills,
conversational skills, and an awareness of
those around you.

-Ability to use open questions - any question
that cannot be answered with a simple, “yes” or
“no.”

Memorable Moments
Peak & End Rule

100
END

PEAK
75

50

25

Day 1 Day 2 Day 3 Day 4 Day 5 Day 6

Rest and Breaks

- Rest stops are important for pacing of the trip, checking on guests
condition and ensuring their needs are met.

- Be mindful not to just rest for the sake of resting. Make a point of
checking if people want a rest, or stop a rest site that has a meaning,
story, great view etc.

“OK Google!!"

Professor Google will
always be the expert!
Being knowledgeable
is not enough.

Story telling
Start with your story, your connection with the
area

%9 Tell me and | forget.
Teach me and

| remember. Involve me
and | learn.”

Types of Stories

+ A true story from your life

- Atrue story from the life of someone you
know

+ A true story from the news or a current event

- A story that took place in history

A fictional story, with made characters or

events
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Bring the story to life

The same story can either make

people bored or get them

excited - depending on the way

you tell it.

How to talk

Articulate - voice up and down - slowly and expressively

Use silence as a technique - wait 2-3 secs after saying something
you really want to emphasize. (like Obamat)

Repeat

Best setting to share a particular piece of
information (pacing)

Explain the language (e.g. simple kanji)

X

Act as a link between visitors and host
community

Form a big picture
Guests want to understand Japan in general.

Make history easy with concepis foreign guests
will understand

Edo period, Shogunate etc = 'Samurai Japan’
Meiji Restoration = ‘Modern Japan'

Historical figures e.g. leyasu Tokugawa = ‘Mr.
Tokyo'

Thematic Interpretation

Good way to narrow a topic
Increase Relevance for Guests
Ties together elements of the trip

Add a sense of mystery. “Itis said that ...."

Thematic Interpretation

A theme is never a single word —e.g. ‘Ainu’
It has to be a complete sentence.

Ideally it will be a question .e.g. How did this river or
mountain support the livelihoods of Ainu?

It has to be relevant with the environment and
purpose of the trip. Can you touch, see, feel this
story or topic about Ainu's livelihoods today?

It inspires guests to make their own opinion.

>

EXAMPLE

We are so lucky to have such a generous volcano!
Element of surprise...wait what? Generous
Volcano?!

Yes, there is danger that it will erupt and cause
destruction, but the generosity is huge!
- Fertile soils for agriculture = grass for cows =
Hokkaido’s delicious dairy
Onsen for relaxation a thriving tourism industry
Beautiful hiking trails and unique geology to
admire
Clean spring water to make yummy tofu®
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Entertain

Ask guestions (active enquiry)
create a dialogue enable
participation

Bring enthusiasm, empathy,
passion, energy & liveliness
sense of humor !

Leadership

Lastly,

Have fun. Afterall, this is
adventure tourism!

If you are having fun, your
guests will too.

You make the difference.

Thank you

(VT -=v 27 2xK]
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Adventure Travel

Adventure travel is a type of tourism, involving exploration or travel with perceived {and possibly actual) risk, and
potentially requiring specialized skills and physical exertion, Adventure tourism has grown in recent decades, as
tourists seek different kinds of vacations, but measurement of market size and growth is hampered by the lack of a
clear operational definition. According to the U 5. based Adventure Travel Trade Association, adventurse travel may be
any tourist activity, including two of the following three components: a physical activity, a cultural exchange or
interaction and engagement with nature [ATTA website, 2022)

‘Authentic (tourism)
Atourism experlence, which provides a genuine perspective and interaction with natural and cultural locations and
contexts. Clients may slso derive a sense of persanal suthenticity through their experlences (ATTA website, 2022)
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